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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.

(2) Question No.1 is compulsory.

(3) Figures to the right indicate full marks of the
question.

1 Answer in brief : 12
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Who appoints a salesman ?

State the sources of salesman.

What is meant by counter salesman ?

What is meant by Direct publicity ?

State the different media of out door publicity.
Explain the meaning of advertising programme.
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2 (@) Describe the procedure for selection of salesman. 8
(b) Explain the types of manufacturer's salesman. 8
OR
2 (@) Discuss in detail salary and commission method of 8
remuneration to salesman.
(b) Explain the advantages in giving training to salesman. 8
3 (a) State in detail regarding foundation of effective 8
publicity programme.
(b) Discuss the factors affecting consumer behaviour. 8
OR
3 (@ "Newspaper is an effective medium of advertisement" - 8
Explain.
(b) Write a note on "Television publicity.” 8
4  Write short notes : (any two) 16
(1) Advertising and social responsibility.
(2) Duties of the Advertising manager
3) Window display.
4) Power and duties of salesman.
5 Case Study : 10
Balaji Instant food product Pvt. Ltd. is trying to select
between media A and B of advertisement. Medium A has
5,00,000 readers and advertising charges is Rs. 50,000 for
a full page of advertisement. Medium B has 7,00,000 readers
and advertising charges of is Rs. 70,000 for a full page of
advertisement.
From the above mentioned two medias which will you
prefer on the basis of scientific management ? Why ?
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